DIGITAL AND SOCIAL MEDIA STRATEGY

American Eagle
You Have Great Jeans

A community-led campaign concept designed to
rebuild cultural relevance through creator
voices, inclusive storytelling and
channel-specific content.

ROLE Concept originator and creative lead within a university
team project
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Audience insight and campaign architecture

CHALLENGE

Turn a high-attention cultural moment into a
credible strategy that strengthens relevance
without relying on a single celebrity

PESO Model: Content Strategy

narrative.
Architecture

CORE IDEA

S h |ft th e Sto ry fro m one fa ce to a b roa d er TikTok Spark Ads - UGC posts - TikTok Stitches of top ae.com/greatjeans -
Meta retargeting - Nano/micro influencer UGC - IG Story reposts YouTube channel -

. . . YouTube pre-roll content - Press on - Community 500k email list - IG

community: real people, varied styles and heritage story leaderboard Broadcast

C re a to r' I e d I n te r p reta t I O n S Of W h a t g re a t Only amplifies content that Credibility at no additional AEQ Stitches top 5 The conversion foundation.
already earned organic cost. Peer validation Gen Z community posts weekly. Long-term SEO equity.

. traction. $8k/week Weeks trusts above brand output. Keeps the campaign alive Zero incremental cost at

jeans mean to them. 25 dndnt b P
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An eight-week, channel-specific rollout

WHAT THE PROJECT DEMONSTRATES

Applied STP and PESO planning across
TikTok, Instagram, YouTube and Facebook.
NCERS Mo Defined campaign pillars, creator tiers,
Platform Logic + Trust Over Fame’ channel roles and an eight-week timeline.
e 7 .erte o Proposed KPIs for reach, engagement,
sentiment, participation and conversion.

oy g AR e A A , P ‘ e A T R Nano 1k-10k G . g
Franel klentiy & comversion s00crot + e attiate 7 Connected the creative idea to budget
T ——— logic and measurable campaign

Long-form heritage storytelling $800 flat + 8% afflate 5 o) bJ ectives.
= i

Primary discovery engine

. e o r e T B Mid-tier 100k-500k
: Millennial retargeting (Maya) S $2.500 iat + affliate %
Carousel retargeting - 30-day site visitors) : (i

Academic team project. Role statements describe Megi’s contribution.

MEGI SAVOYAN | 3



