CONSUMER RESEARCH PROPOSAL

Mermaids as Symbols
of Desire and lllusion

An experimental research proposal exploring how
fantasy-based imagery may shape emotion, brand
attitude and purchase intention.

ROLE Independent researcher and project author
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RESEARCH STRATEGY

From cultural symbol to testable model

RESEARCH QUESTION

How does mermaid imagery in advertising
influence consumer emotion, brand perception
and decision-making?
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Theoretical basis
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Theory (Kozinets etal
2021; Schroeder 2005) +

Zhang & Li (2022)
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PROPOSED MECHANISM

Mermaid imagery activates feelings of fantasy, desire,
excitement and mystery; those emotions may then |

. . . . Mermaid Emotional =S 5 Brand Attitude
influence brand attitude and purchase intention. Imagery HESpORBe— BlPurchase Intont
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RESEARCH DESIGN

A mixed-methods plan built for evidence

WHAT THE PROJECT DEMONSTRATES

e Translated an abstract branding topic into
Methodology, Research Design & Sample independent, mediator and dependent variables.

Design: Mixed-methods | Quantitative: between-subjects experimental design | Qualitative: phenomenological interview study | Integration:

quant tests mediation; qual explains the emotional meanings PY DeS|gned a between'SUbJeCtS eXperIment Wlth
Quantitative Qualitative \ experimental and control advertising conditions.
strand (n =200) strand (n = 6-8) e Built 7-point Likert measures for emotional
ot response, brand attitude and purchase intention.

e Planned t-tests, mediation analysis and
qualitative interviews to explain the underlying
meanings.

Academic research proposal. Findings are expected outcomes, not collected results.
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