ADVERTISING AND INTEGRATED MARKETING COMMUNICATION

Sarajishvili
Every Bottle Tells a Stor

A premium brand campaign that translates
heritage, intimacy and celebration into an
original filmed advertisement and supporting
communication strategy.

ROLE Concept originator and creative lead within a university
team project
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Heritage positioned through personal moments

CHALLENGE

Create contemporary communication for a
historic Georgian brand without weakening
its premium character or cultural heritage.

Marketing Mix of Sarajishvili

CORE IDEA

Make the bottle a witness to meaningful ..
. igh-quality aged brandies: Classical, Unique, and Vintage lines
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Original advertisement from concept to filming

WHAT THE PROJECT DEMONSTRATES

Originated the advertising idea and led the
creative direction for the team project.
Developed the narrative, visual mood,
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positioning and integrated communication
recommendations.

Academic team project. Role statements describe Megi’s contribution.
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https://megi-savoyan-marketing-portfolio.megisavoyan9.chatgpt.site/media/sarajishvili-ad.mp4

